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Understand the basics of social media and what it means to your brand / business

YOU WILL:
See what social media is and where it fits into the business landscape
Understand the implications for your organisations communication strategy
Gain confidence in navigating the languages and tools of the 21st century online
‘ experience

-

Marketing directors
Marketing professionals
Brand mangers
Marketing co-ordinators
Marketing project managers
PR professionals
Anyone wanting an understanding of the social media space
i Any C level manager (CEO, COOQO, and CFO) who wants to understand the opportunities
social media brings to the business
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You’ll get

= An introduction to social media

= An insight into what social media is and how it evolved

= An overview of social media tools (Facebook, LinkedIn, YouTube,
Twitter - and others) and where they fit in

» [dentification of a few sites that are important to you & your
business

= A look at the future - Building online communities through social
media

» ] case study

We're happy to come to you if you have a team of 5 or more that need the finnatical
social media orientation magic. Our experts will tailor the course to suit your needs

Trainers who know what they’re talking about
Course material
Knowledge that informs action

Call and book a social media orientation course — Ingrid on 083 447 3438 or
Gavin on 083 459 5363 or 0860 787 862

R1 200.00 per person with a minimum of 5 attendees
For groups over 10 people a discount is offered



Ingrid is the MD of puruma, co-founder of
finnatical and is passionate about all things
communication. She is a regular conference
speaker and trainer.

Gavin is the resident director of common
sense at puruma, co-founder at finnatical
and has been known to pothole spot for
business. He enjoys a little workshop
facilitation and does the occasional speaking
engagement.

T’S AND C’S

Cancellations or postponements of confirmed bookings
attract a cancellation fee as follows: A cancellation or
postponement of a confirmed booking more than 14 days

in advance attracts a 50% cancellation fee. Cancellation or
postponement of a confirmed booking 14 days or less before
the confirmed date attracts a 100% cancellation fee.
Training fee to be paid in full prior to training commencing
In the event of an attendee not arriving for the training no
refund will be provided. sm@finnatical.com
Requests to postpone the training must be received in

writing 5 full working days prior to the course taking place. 0860 787 862
Cancellation and postponement fees will apply. www.finnatical.com




